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WOMAN OF FASHION / FASHION ICON  
Maria Giulia Prezioso Maramotti 

“Preserving our DNA 
while evolving 
is essential” 

Member of the Max Mara Group’s board of directors, the founder’s granddaughter 
discusses family heritage and women in business. 

 
How do you approach succession planning within the family business? 
In Italy, family is a core value. It’s a way of passing on a passion, a product culture, and 
expertise. In the early 1990s, as Max Mara was experiencing rapid growth, my grandfather 
decided to gradually step back and hand the reins over to his children. The transition isn’t 
just financial—it’s cultural, emotional, and aesthetic. 
 
Max Mara operates independently of the major conglomerates in the fashion 
industry. What are the benefits of this independence? 
It undoubtedly strengthens our identity. Our strength lies in a shared vision and our ability 
to convey it through our collections, store design, color schemes, and customer 
relationships. It is essential to stay true to our DNA while continuing to evolve. We no 
longer dress women the same way we did forty years ago. If we remain stuck in the past, 
we’ll become nothing more than a beautiful story in the archives. 
 
Why was Sophie Hicks chosen to redesign the Max Mara store on Avenue Montaigne 
in Paris, which is set to reopen in mid-April? 
Her vision captivated us. She understands fashion and shares a sensibility similar to our 
own, particularly when it comes to influences like the Bauhaus and Brutalism, which are 
part of our aesthetic history. 
In 1957, my grandfather commissioned the Brutalist architects Antonio Pastorini and 
Eugenio Salvarani to design the Max Mara headquarters, which today houses the 
Collezione Maramotti. This vision of form in dialogue with function also informs the way 
we design a coat. 
 
What are your thoughts on women in entrepreneurship? 
With an entrepreneur for a mother, I was lucky enough to grow up taking it for granted that 
a woman can run a business. Not to mention that Italian fashion boasts respected figures 
like Miuccia Prada, Franca Sozzani, and Rosita Missoni. Today, my generation views this 
as more natural, and things are becoming simpler—including in our relationships with 
men. 
 
What kind of work-life balance are you looking for? 
Working with family requires knowing how to keep business and family life separate! I’ve 
been working with my mother for five years. It’s a unique experience, and even though we 
don’t always see eye to eye, our conversations remain constructive. I work a lot, but I also 
make sure to spend time with my husband and my three-and-a-half-year-old daughter. 
Success isn’t just about a job—it’s about finding balance. 



 
CV Express 

A third-generation member of the Maramotti founding family, 
she earned a master’s degree in finance from Bocconi University in Milan. In 2008, she 
began working at Max Mara in the retail division, first in Paris and then in New York. She 

returned to Italy in 2019, where she joined the board of directors 


